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Since 2008, the Veterans Breakfast Club has been creating com-
munities of listening around veterans and their stories. We've held over
350 veteran storytelling events—all open to the public—with almost
30,000 people attending. Our mission is to connect veterans to the
community through their stories—to educate, to inspire, and to heal. We
record the stories told and share our interviews and conversations with
veterans through podcasts, videos, and radio shorts. Listening to veterans
is the best way to thank them for their service.
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VETERANS: 1 BELIEVE THERE IS A HEALING BENEFIT FOR THE
VETERANS WHO SHARE THEIR STORIES.

95%

EXTREMELY/
VERY MUCH

VETERANS: 1 THINK THE NON-VETERANS AT THE EVENTS WERE
ATTENTIVE AND TRULY LISTENING TO THE STORIES BEING SHARED
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VBC SURVEY REoSULTS
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185 VETERANS SURVEYED
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NON-VETERANS:  HAVE A BETTER UNDERSTANDING OF THE
BURDENS CARRIED BY COMBAT VETERANS
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NON-VETERANS: 1 GRINED NEW INSIGHTS ABOUT WHAT MAKES OUR VET-
ERANS SPECIAL, SUCH AS THEIR SKILLS, LEADERSHIP AND CHARACTER
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_UUKING FORWARD

2018 marks ten years since we first gathered a small group of WWII veterans at a hotel ban-
quet room in the South Hills for what we would later call “The Veterans Breakfast Club.” As those
veterans shared their stories that morning in 2008, we couldn’t have dreamed that our friendly little
club would grow into a region-wide non-profit serving thousands of veterans, families, neighbors,
and friends throughout Western Pennsylvania. This year, we travel to Vietnam with veterans to com-
memorate the 50th anniversary of the Tet Offensive. In September, we’ll take WWII veterans back to
the beaches of Normandy, as well as Belgium, Holland, Luxembourg, and Germany. We’'ll continue
our podcasting and will launch a series of townhall events to address big issues facing veterans and
the community at large. Join us!




