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65 Total Events

44 MORNING EVENTS

21 EVENING EVENTS

4,783 EVENT 
ATTENDEES

700+ VETERANS’ STORIES 
RECORDED

43 PODCASTS RELEASED WITH

8,589 TOTAL LISTENS

112 media productions 
including podcasts, 
long form video

	 Since 2008, the Veterans Breakfast Club has been creating com-
munities of listening around veterans and their stories. We’ve held over 
350 veteran storytelling events—all open to the public—with almost 
30,000 people attending. Our mission is to connect veterans to the 
community through their stories—to educate, to inspire, and to heal. We 
record the stories told and share our interviews and conversations with 
veterans through podcasts, videos, and radio shorts. Listening to veterans 
is the best way to thank them for their service.

®

interviews, 
short form 
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recordings

snapshot 
of 2017

financial highlights

“ It has given me a much truer idea of what our military con-
flicts are about: the good and the bad, real, no varnish, no 
skipping the difficult parts.   

 -Non-veteran ”[VBC events] make me feel that I am 
not alone in this world.       “ ” -Post 9/11 veteran

This is the most therapeutic thing I have done post-Army.         “ ” -Post 9/11 veteran
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looking forward
	 2018 marks ten years since we first gathered a small group of WWII veterans at a hotel ban-
quet room in the South Hills for what we would later call “The Veterans Breakfast Club.” As those 
veterans shared their stories that morning in 2008, we couldn’t have dreamed that our friendly little 
club would grow into a region-wide non-profit serving thousands of veterans, families, neighbors, 
and friends throughout Western Pennsylvania. This year, we travel to Vietnam with veterans to com-
memorate the 50th anniversary of the Tet Offensive. In September, we’ll take WWII veterans back to 
the beaches of Normandy, as well as Belgium, Holland, Luxembourg, and Germany. We’ll continue 
our podcasting and will launch a series of townhall events to address big issues facing veterans and 
the community at large. Join us!

VBC Survey results

““ Every event has been a 
pleasure to attend, hear 
the stories, keep the mem-
ories alive. It is great to 
have a place to belong, 
share, and heal.”- Veteran - non-Veteran

I have a better understanding 
about the hardships & how it 
has affected our military. I have 
learned so many things I never 
knew they are very brave & I 
feel so honored to be around 
each of them. ”

185 Veterans Surveyed

121 Civilians Surveyed

Veterans: I believe there is a healing benefit for the 
Veterans who share their stories. 

Veterans: I think the non-veterans at the events were 
attentive and truly listening to the stories being  shared 

Non-Veterans: I have a better understanding of the 
burdens carried by combat veterans

Non-Veterans: I gained new insights about what makes our vet-
erans special, such as their skills, leadership and character
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